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The aim of this paper is to give a brief summary of the main characteristics of political discourse focusing our attention on the discourse of election campaigns. In the context of globalization, where the use of the internet and every other form of communication and information are becoming essential, the techniques which have been used traditionally in the USA during their election campaings seem to be invading other countries. This influence can be felt in the election campaings held in Spain (2000) and Britain (2001). The development of political discourse in the 21st century in these two countries shows a strong tendency to imitate and follow the american way of campaigning in a more prominent way in future occasions. Therefore, it is a question of vital importance to analyse the variables given in each country (Spain and Britain)  and to look for common words, concepts and strategies used by the main political parties in their attempts to gain or maintain power.

