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The media have many purposes, one of which is to offer us ways of
representing the world via different signs, images, sounds and languages,
which we could call "media languages". Mostly, media messages are composite
ones (we could refer to film or soap opera title sequences in this respect)
and, in the case of the electronic media, they allow the audience little or
no time to reflect on them before passing on to the next scene. Hence the
importance of analysing the significance of these messages and passing on
our knowledge to others. 
 
A study is made of the different linguistic and non-linguistic elements
that make up the message of the English-language media, which is compared
and contrasted with that contained in Spanish-language media. These
elements include, in news bulletins, the generalising and manipulative use
of "we", agentless passives, nominalizations and ideologically charged
labelling devices; in game and quiz shows, the use of lighting, camera
angles, degrees of audience participation, and so on.
 
Finally, an approach is made to the various didactic possibilities open to
teachers when faced with the task of transmitting their knowledge in this
field.
