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It goes without saying that case studies are an invaluable tool in the Business English Language classroom both for language and skills development.  Not only do they often provide students with an opportunity to improve their communicative competence in English, they also allow for the realistic practice of various business skills (negotiating, conducting meetings, etc). Furthermore, especially as far as pre-experience students are concerned, they help generate and enhance student motivation and participation by providing challenging and engaging activities that bring them closer to the “real business world” where their future careers will (hopefully) unfold. 

The aim of this paper is to describe a teaching-learning experience which revolved around case studies, and to discuss its results. It was carried out as part of a teacher-exchange programme, within the Socrates-Erasmus staff mobility scheme, between the University of Leon (Spain) and the University of Minho (Braga, Portugal). Two lecturers and two groups of Business Management students studying Business English at intermediate level at the two universities were involved. Each of the groups devised a case study which was then presented to and carried out by the other group during the lecturer’s visit.  Students were encouraged to include at least one oral and one written communication activity in the case study, while the business background was in both cases of national companies operating in the neighbouring country’s market. 

