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ABSTRACT 

Previous axiological analyses in the area of business language and terminology (brand names, financial and investment terms, etc.) have already proved the complex relations among values and their hierarchical and scalar relations. However,  in this paper  we intend to map out the dominant values in the area of job advertisements from a different perspective: It is very common that multinational companies operating in Spain provide information in English to job seekers in the  Spanish press. The percentage could be as high as 10% of the total number of  advertisements. In these ads  each company refers to its main fields of activity, the type of degree holders they need, the skills required, the opportunities offered and how the selection process is arranged. Obviously, a special mention is made of the highly-valued personal qualities of potential job applicants. So in this study we analyse the qualities and values explicitly requested in specific job advertisements and the way in which they are introduced (syntactically and semantically) For that purpose, we  select a corpus of job offers published in the  best-selling Spanish business newspaper El País Negocios at different periods in the  same year. The analysis gives us a  more reliable estimate of qualities in job advertisements as well as an account of the linguistic means used to denote axiological items.

