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This updates strategy papers, drawing on previous successful experiences in Australia: how to mend cultural barriers /prejudices, developing skills to the specific needs of clients. Overriding concern was the lack of consultation, co-ordination, dissemination of previous successful attempts, and a need to educate providers for NESB communities.

Proper funding/research/follow-up programmes are essential for the success of any initiative, with mainstream providers often unaware of the problem and adopting tokenistic attitudes.



In Australia, the hurdles faced by overseas-born people are lack of communication and active participation; they should be heard first if we want to give them any message. Then once the target audience is set, one has to define what is to be emphasized.

The best-translated message is lost on people due to small particulars pertaining to race, creed, cultural background, or regional differences in the country of origin.

We spent days in meetings to find a common wording acceptable to all levels of Greek speakers. Only after that were we able to proceed with the production of the final message. Some common western society ideas can be
irrevocably against beliefs or mores in certain communities, but no matter how multicultural, multilingual, or aware I may be, there is no replacement for a fully researched exercise, face to face or not, with those communities. The English version to be translated/communicated has to be concise, non-jargoistic, non-jingoistic, Plain English to be properly transmitted in each community language.

It sounds hard, but it has been done and is good fun.
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